
AI, Internet, & Databases 

AI Internet Databases  

General Public General Public 
UA-Pulaski Tech. Students, 

Faculty, and Staff  Audience 

Generated on demand 
based on user prompt. 
Data from internet and 
open source resources.  

Current News; Information on  
Educational Institutions; 

Companies; Organizations; 
Images; Maps;  

Commerce 

Indexes and Abstracts of Arti-
cles; Books; Full-Text Articles 

from  
Magazines, Journals, and 

Newspapers; Transcripts; Maps; 
Images 

Content 

Convenient; Fast; On-
demand. 

Convenient; Fast; Broadest 
Range of Topics 

Authoritative; Relevant; Cur-
rent;  

Efficient; Legal Copyright; Re-
viewed 

Advantages 

Copyright Issues; Not 
Reviewed;  

No Guarantee of Au-
thority;  

Citation irregularities.  

Copyright Issues; Not Re-
viewed;  

No Guarantee of Authority;  
Not Organized, comprehen-

sive or  
permanent; Commercial;  

Not Always Free; Inefficient 

Access for Paid Subscribers 
Only  

 
(UA-PTC Libraries pays for 

current students’  
access) 

Disadvantages 



 
Scholarly Trade Magazine 

Content 
Articles reporting research, 
methodology, and theory  

Short articles about a certain 
business or industry  

Current events and general 
interest articles  

Purpose 
Share research and scholarly 
information with academic 

community  

To inform those in a business 
or industry about relevant 
news, trends, and products  

To inform, entertain, and 
elicit emotion regarding 
personalities, news, and 

general interests  

Author 
Researchers, profes-

sors; credentials provided  

Members of a specific busi-
ness, industry, or organiza-

tion; staff writers  

Non-professionals; Fre-
quently journalists; may or 

may not have expertise  

Audience 
Scholars and researchers in-

cluding college students  
Industry professionals  General public  

Review 
(Accountability) 

Editorial board; some are 
peer-reviewed; bibliog-

raphies  

Editors working for publica-
tion; might have short bibliog-

raphy; not peer-reviewed  

Editors working for publi-
cation; not experts  

Advertisement Few, if any  
Moderate; geared toward 

products for industry profes-
sionals  

Heavy; numerous glossy 
ads and photos for lots of 

products  

Appearance 
Plain; black and white 

graphics/illustrations support-
ing findings  

Glossy, colorful, and numerous 
photos  

Glossy and large with lots 
of color pictures; catchy ti-

tles  

Frequency Quarterly or semi-annually  Usually weekly or monthly  Usually weekly or monthly  

Citations 
Bibliographies; footnotes/

endnotes  
None or very short bibliog-

raphies  
None  

Examples 
Journal of Abnormal Psy-

chology; American Anthro-
pologist 

American Libraries;  
Education Week  

Time; Health; Entertain-
ment Weekly; Sports Illus-

trated 

Scholarly vs. Trade vs. Magazines 


